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Abstract

The purpose of this independent study was to study the behaviors, demographic
characteristics of consumers, and the marketing mix factors affecting the decision to buy
the products at the Café Amazon (Ministry of Education Branch) .The samples consisted
of 400 consumers who live or work in Bangkok Who used to service the Caf¢ Amazon
(Ministry of Education Branch) who purchased the products from the Café Amazon
(Ministry of Education Branch), and the questionnaire was used as an instrument for
data collection. Due to data analysis, descriptive statistics used included Percentage,
Mean, and Standard Deviation. For the hypothesis testing, inferential statisticsused were
the Independent Samples Chi-Square Distribution and Multiple Regression Analysis.

The results of the independent study revealed that the majority of the consumers
were female status and ages below 20 to 30 years old. The level of education was
Bachelor’s degree or Equivalent to a Bachelor’s degree. Most of these consumers were

Government Officer or State Enterprise with the average monthly income between



10,000 to 20,000 Baht. Regarding the marketing mix factors, consumers considered the
importance of the place aspect at the highest level, followed by the aspects of physical
evidence, process, people, product, price, and promotion, respectively. Due to the
behaviors of consumers in Bangkok the Café Amazon, there sults indicated that the most
popular drink was cappuccino, and the reason to choose the Cafe Amazon (Ministry of
Education Branch) was that they like the taste of the drinks here. Most of consumers
bought the products at the Café Amazon (Ministry of Education Branch) about three to
four times per month usually stopped by during the weekend from 07.00 a.m. to 10.00
a.m. Moreover, they decided to choose the product by themselves.

Consumers who had different genders, ages, levels of education, occupations,
and the monthly income considered the importance in relation to the behavior of using
the service The popular beverage Reason to choose Number of services Cost per time
The time period and those involved in the purchase decision Marketing mix factors in
personnel Physical characteristics, price, and relationship with service usage
behavior.The popular beverage Reason to choose Number of services Cost per time the

time period and those involved in the purchase decision
Keywords: Cafe Amazon (Ministry of Education Branch)
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