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ABSTRACT

This research aims to study Demographic factors and factors in buying air conditioners
resulting in a decision to buy an air conditioner which the sample group is population in Rangsit
area, Pathum Thani province who has bought air conditioners in the amount of 400 people. By
using questionnaires as a tool for data collection the statistics used for data analysis were
frequency, percentage, mean, standard deviation. The statistics used to test the hypotheses were
the t-test statistics and One-Way Anova Comparison of double differences (LSD: Least-Significant
Different). By using computer software package. Results are on followed.

1. Most respondents are female, aged between 36-45 years, have marital status / living
together, holding Bachelor's degree, work as private company employee, with an average monthly
income of 60,001 baht or more.

2. Most respondents have buying on air conditioning average 2 sets; Most brands of air
conditioning is recent purchase Toshiba brand; reason to buy the brand of air conditioning in the

product good quality; most consumers bought from stores that sell only air conditioning; most pay



with cash or transfer; most influenced the respondents towards buy air conditioning is someone
closed like himself.

3. Education of marketing mix factors that influence the decision to buy air conditioners of
the population in Rangsit area, Pathum Thani Province Overall, the average is at the highest
decision level. By sorting the importance of various factors from the average to least as follows,
found that consumers have a decision. Product, people, process, price are at the highest decision
level and Physical Evidence, place and promotion are at the high decision level.

Results of hypotheses testing are as follows;

1. Demographic factors: found that consumers with different gender, age, marital status,
highest educational level, occupation and average monthly income make the decision to buy air
conditioners in the population of Rangsit, Pathum Thani Province differently with statistical
significance of 0.05 levels.

2. The factors of buying behavior of air conditioners were that consumers with different
buying behavior of air conditioners made the decision to buy air conditioners of the population in
Rangsit, Pathum Thani Province differently with statistical significance of 0.05 levels.

Keywords: purchasing decision, air conditioning, population
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