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ABSTRACT

The purpose of this research study. 1) to study demographic factors such as gender, age,
education level, occupation, status and average monthly income That affect the satisfaction of online shoppers
through Lazada application in Bangkok 2) to study marketing mix factors such as Product, price, distribution
channel and marketing promotion That affects the satisfaction of online shoppers through Lazada applications
in Bangkok Is a non-experimental research (Non-Experimental Design) The sample of the research is 400
online Lazada buyers in Bangkok using a questionnaire that has been tested for content validity and confidence.
(Reliability) by testing the Cronbach’s Alpha coefficient of 0.94 is a tool used to gather data. The statistics used
in the analysis were frequency, percentage, mean, and standard deviation. Hypotheses are tested by t-test,
One-way ANOVA. If there is a difference, it will lead to comparison of pairs by LSD and Multiple Regression
Analysis.

The results showed that most of them are female. Between the ages of 31-40 years, have a
master's degree Professionals, employees, private companies, single status and most have incomes 20,001-
30,000 baht. They are satisfied with the overall marketing mix. At a high level when considering each aspect,
it was found that the marketing mix of product Highest average And the hypothesis test found that online
shoppers through Lazada applications with different educational levels Affect the satisfaction of online shoppers
with statistical significance at the level of 0.05. In addition, marketing mix factors are variables, marketing mix
factors The distribution channels Affect the satisfaction of online shoppers through Lazada applications in

Bangkok. At the statistical significance of 0.05

Keywords: online shopping, Lazada, satisfaction.
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