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ABSTRACT

A study of factors affecting food ordering via online application of personnel of Prachathipat Hospital. The
objectives were 1) to study the level of ordering food through online application 2) to compare the importance of marketing
mix factors in ordering food via online application 3) to study the relationship between the marketing mix factors with
ordering food through online applications. Data were collected by questionnaires (SD-scale score 0-10) by probability
random sampling 157 persons, and in-depth interview, from 10 experts by purposive sampling, the statistics used in the
analysis were percentage, mean (X ) and standard deviation (S.D). Test hypotheses with t-test statistics, One-way ANOVA.
and analyzing the relationship of variables by using Pearson's r Coefficient.

The results of the research found that: the mean of ordering food through online application was 1,009.46 baht
per month (S.D. = 974.227), the majority of the population were female, had the purchase of 1,053.39 baht per month (S.D.
= 1084.102), the ages 36 to 45 years had the highest order of 1,264.24 baht per month (S.D. = 1114.944), aged 46 years
and over had the lowest order of 900.00 baht per month (S.D. = 801.784). Higher education than bachelor’s degree had the
highest order of 1,163.33 baht per month (S.D. = 866.946). Education level lower than bachelor’s degree had the lowest
order of 750 baht per month (S.D. = 288.675). Income (average per month) higher than 30,000 baht had the highest order
was 1,339.19 baht per month (S.D. = 1295.459), income (average per month) between 10,000 to 20,000 baht had the lowest

order of 771.95 baht per month (S.D. = 695.81).



Found that gender and age were different, the level of ordering food through online applications were not
different. As for education and income (Average per month) which were different, the level of ordering food through online
applications were different.

Found that marketing mix factors had overall importance at the very high level, considered in each aspect, it was
found that the aspect with the highest mean was marketing promotion which has mean of 8.91 (S.D. =.929), while the least
mean was product which has 8.75. (S.D. = .927).

Found that the relationship between marketing mix factors and the level of food ordering through online
applications, price had positively correlation at r =.144 and marketing promotion had positively correlation at r =.149 with
statistical significance at the level of alpha of .05, and qualitative research found that the relationship between the level of
ordering food via online application and marketing mix factors in 4 aspects, product, price, place, and marketing promotion
had positive relationship at very high level.

For improvement and development, namely product which should focus on the quality of the products to meet
the standards and increasing the distribution channels in order to reach all target groups. Regarding price and marketing
promotion, which had positive relationship with the level of food ordering through online applications, there should be

multiple price levels for suitable income level of each customer groups. And always had promotions.

Keywords : online application, food ordering, marketing mix
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