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ABSTRACT

The research of Condominium Buying Decision in Bangkok to study about personal information of
people whom decide to buy condominium in Bangkok such as sex, age, marriage status, education, career,
and monthly income. Concerning with marketing mix factors which related to decision making like product,
price, place, and promotion including buying decision for condominium in Bangkok. The research’s population
has been scope on person who lives in condominium located in Bangkok area amount 400 persons by using
questionnaire as the research instrument for collect and analyzed data with computer program which based on
statistic theory such as percentage, frequency, mean and standard deviation.

The result of study revealed that the most participants were mostly female with amount 244 persons;
aged 34 — 41 years old; mostly single with amount 292 persons; had a bachelor's degree; mostly are private
company employee with amount 276 persons; and had monthly income 20,000 — 30,000 baht for 120 persons.

The finding showed marketing mix has effect to buying decisions at high level from result of comments
about product and price are effect to buying decision as the most level with result of comments about place
and promotion are effect to buying decision as the high level.

From all participant can be revealed that the most objective of buying decision of condominium in
Bangkok are located nearby office with amount 156 persons; the most living area which decided to buy is 25
— 35 square meter with amount 216 persons; budget 2,000,001 — 3,000,000 Baht with amount 184 persons;

information source for buying decision are internet and website with review with amount 260 persons.

Keyword: Buying Decision, Condominium, Bangkok
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