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ABSTRACT

The purposes of this independent study were to investigate the general conditions of
demographic factors, marketing mix factors (4Ps) and cosmetics purchasing decision behavior of
female employees in an organization and to study the relationship between demographic factors
and marketing mix factors (4Ps) and cosmetics purchasing decision behavior of female employees
in an organization. This study was a survey research. The sample consisted of 400 working age
females who have been working in an organization aged between 20-60 years old with prior
experience to use cosmetics daily, living in Bangkok. A questionnaire was used as a tool for data
collection. Data collected were then analyzed using statistics, including frequency, percentage,
mean, standard deviation. The hypotheses were tested by using Chi - squares test while Nominal
Scales were used as variable measurement scales to test the significance for proportional
comparison with a given statistical significance of 0.05.

The analytic results indicated that most of the respondents were 30-39 years old,
graduated with a bachelor's degree, earned an average monthly income of 30,001 - 60,000 baht,
and had single status. They were in working age with a high income and mature in making
cosmetics purchase decision and had cosmetics purchasing power. The respondents prioritized

brand and quality ingredients, and thus were interested in products with international standard



pricing. In addition, the respondents’ opinion towards easily found products and special
promotions was at a high level.

The results of testing hypotheses could be summarized as follows: demographic factors,
including age, educational level, average monthly income, and marital status were not related
with cosmetics purchasing decision behavior of the respondents. In addition, marketing mix
factors consisting of product, price, place, and promotion were not related with cosmetics
purchase decision behavior of the respondents. The respondents’ strongly agreed with marketing
mix factors as follows: famous product and brand, well-known to the general public, with
international standard pricing, easily found products, and special promotions special prices
offering.

Keywords: Purchasing behavior, Cosmetics
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