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Abstract

Research entitled “Relationship between online book purchasing behavior, technology
acceptance and online book purchase decision-making” has an objective to study general
purchasing behavior of online products, technology acceptance and online book purchase
decision-making. The purpose of this research is also to investigate relationship of online book
purchasing behavior and technology acceptance affecting on online book purchase decision-
making. Population of this study is people who have been bought books via online in Bangkok.
Data was collected using questionnaires as a tool. The collected data was analyzed by
statistical package to calculate values including frequency, mean, percentage, standard
deviation, variance and multiple regressions.

From the results, most respondents were 20 - 30 years old female. Their education
level is bachelor degree, and they are employees earning 15,001 - 30,000 baht. The frequency
of book purchasing via online is once a month. Type of book mostly is novel, and average

price per time is less than 1,000 baht. Most respondents agreed that the purchasing online is



easy, convenient, and fast. They often buy the books during promotion period. Furthermore,
there are 4 points that affect online book purchasing, which are kinds of book, reason of
buying, period of buying, and average price of buying with statistical significance 0.05. However,
frequency of buying has no significant different at statistical significance 0.05. For technology
acceptance, the respondents expressed that accepting easy usage is at high level, in which
easy purchasing of online book is the highest mean. Moreover, the results show that knowing
the advantages is at the high level, and online book purchasing is convenient and fast, which
have the highest mean. Additionally, an attitude to online purchasing of the respondents is at
high level. The online purchasing causes satisfaction with the highest mean. All points of the
technology acceptance field are significant at high level. The technology acceptance including
accepting easy usage, knowing the advantages and attitude to online purchasing have an
impact on online book purchase decision making with statistical significance 0.05.

The respondents make the decision to purchase online book at high level. In addition,
the convenience and quickness are very important and have an effect on online book
purchase decision making with the highest mean.

Keywords : purchase decision-making, technology acceptance and book purchasing behavior
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