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ABSTRACT

The purpose of this are to study To study the general conditions of personal Online
shopping behavior Marketing mix (6P’s) Model for communication (7C’s) and Online shopping
decisions of private companies office workers In Bangkok and to study Personal factors
Marketing mix (6P’s) and Model for communication (7C’s) factors affecting the decision making
involved to shopping online of private companies office workers In Bangkok The sample group
used in this research was private companies office workers In Bangkok completed by 400
(Simple Random Sampling) respondents by using a questionnaire as the research tool. The
statistics for data analysis included percentage, mean, standard deviation, t-test , ANOVA ,
Multiple Regression Analysis.

The results revealed that most of the respondents were female, aged between 21-30 years

of age and Single, with a Bachelor’s degree. Monthly income between 15,000-25,000 Baht.



The hypothesis 1 showed that Personal factors in status Different factors affecting the
decision making involved to shopping online private companies office workers In Bangkok are
not Different for defense with the level of significance at 0.05. As for sex, age, education level
And the average monthly income Different Result factors affecting the decision making involved
to shopping online private companies office workers In Bangkok are Different for defense with
the level of significance at 0.05.

The hypothesis 2 showed that Marketing mix(6P’s) factors affecting the decision
making involved to shopping online private companies office workers In Bangkok for defense
with the level of significance at 0.05.

The hypothesis 3 showed that Model for communication (7C’s) Customization
Communication and Commerce Have a positive on the decision making involved to shopping
online private companies office workers In Bangkok for defense with the level of significance at
0.05.As Connection Have a negative on the decision making involved to shopping online

private companies office workers In Bangkok for defense with the level of significance at 0.05.
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