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ABSTRACT

The research, Purchasing Decision Making Factors Influencing on Air Conditioner of
Ramkhamhaeng University’s Graduate Student, aimed to study marketing mix factors (7P’s)
that affect the decision to purchase air conditioner of Ramkhamhaeng University’s Graduate
Student. A total of 100 sample group used Simple Ramdon Sampling by utilizing
questionnaires as a tool for data collection. The statistics used for data analysis consisted of
percentage, frequency,mean and standard deviation, analyzed by utilizing Multiple Regression
Analysis.

The results of the research revealed that majority of samples were female. Aged
between 30-39 years old, marital status was single, work for private companies and average
monthly income of up to 30,001 baht. In addition, it is found that the marketing mix factors
affecting the decision to buy air conditioners of Ramkhamhaeng University graduate students
have the highest level of opinions (X = 4.332, SD = 0.756) and there is a high level of opinions
on the purchase decision (X =3.810, SD = 0.896).

The hypothesis test found that Marketing mix factors (7P’s) affect the decision to buy
air conditioners of graduate students of Ramkhamhaeng University at 0.05 level of
significance.Among all independent variables in all aspects, there are 2 variables, price factors
and personnel factors that affected decision to buy air conditioners of graduate students of
Ramkhamhaeng  University.  When  analyzing  the  coefficient  of  forecasting
(R Square) equal to 0.111.Therefore, the marketing mix variables can result in the decision to

purchase air conditioners by 11.1 percent.

Keywords: purchase decision, marketing mix (7P’s),air conditioning
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