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ABSTRACT

The objective of Factors Affecting of the Decision to buy cars of Department of
Correction Officials in Phra Nakhon Si Ayutthaya Province was to study marketing mix ( 7Ps)
affecting the decision to buy cars of Department of Correction Officers in Phra Nakhon Si
Ayutthaya Province The population in this study 285 are the number of sample, Using simple
random sampling and questionnaire is the tool for data collection, and using computer
software to compute frequency, percentage, mean (X), standard deviation (S.D.) and Multiple
Regression Analysis.

The results showed that , The majority of the respondents are male, Most of them
are aged between 31-40 years, The most have education level bachelor's degree are 209.
There are position highest of Operational Level, The most single status.The highest monthly
income are 15,001 - 20,000 baht. The Opinions of marketing mix factors found that the
Department of Corrections officials in Phra Nakhon Si Ayutthaya Province gave importance
to the overall marketing mix at the highest level. And when considered in each aspect,
found that the aspect that is in the highest level is the factor of Promotion next is Physical,
Process, Personal, Price, and Place. And The decision to buy cars by the Department of
Corrections Officials in Phra Nakhon Si Ayutthaya Province Found that the Department of
Corrections Officials in Phra Nakhon Si Ayutthaya Province decided to buy a car for sure.

The results of the multiple regression analysis found that Marketing mix factors
affecting the decision to buy cars by the Department of Corrections officials in Phra Nakhon
Si Ayutthaya Province Significantly at the level of 0.05 and with R Square equal to 0.259, the

independent variable is All marketing mix factors can explain the variations in the following



variables: The decision to buy cars by the Department of Corrections officials in Phra Nakhon

Si Ayutthaya Province was 25.9 percent.

Keywords: Marketing Mix (7P’s), The Decision to buy car, Department of Corrections Officials.
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100,000 2,000 1,700 1,500 1,400 1,300 1,200
200,000 4,000 3,400 3,000 2,800 2,500 2,300
300,000 6,000 5,100 4,500 4,100 3,800 3,500
400,000 7,900 6,800 6,000 5,500 5,000 4,600
500,000 9,900 8,500 7,500 6,800 6,200 5,800
600,000 11,900 10200 9,000 8,200 7,500 6,900
700,000 13,800 11900 10,500 9,500 8,700 8,100
800,000 15800 13600 12,000 10900 10000 9,200
900,000 17,800 15300 13500 12,200 11,200 10,400
1,000,000 19,700 17,000 15000 13600 12,400 11,500
1,100,000 21,700 18,700 16,500 14900 13,700 12,700
1,200,000 23,700 20400 18900 16,300 14,900 13,800
1,300,000 25600 22,100 19500 17600 16,100 15,000
1,400,000 27600 23800 21,000 19000 17400 16,100
1,500,000 29,600 25400 22500 20,300 18,600 17,300
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