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Abstract

The objective of this study was to investigate marketing mix factors influencing
decision to use food delivery services via electronic media of the Mass Rapid Transit
Authority of Thailand (MRTA) employees. The population of this research was Mass
Rapid Transit Authority of Thailand (MRTA) employees. The sample was selected based
on a simple random sampling to obtain 300 respondents. Data were collected using
the questionnaire and then analyzed using computer software for determining

frequency, percentage, mean, standard deviation, and multiple regression statistics.

The results of this research indicated that of all 300 respondents, most of them
were female, between 31-40 years old, had single status, graduated with a bachelor's
degree, earned average monthly income of 20,000-30,000 baht. They relied on a

mobile phone to order food delivery via electronic media and the most popular food



delivery application was Lineman Application. The food delivery frequency via
electronic media was 2-3 times per week. The average delivery cost was 101-200 baht
per time. The most popular food type ordered was Thai cuisine. Furthermore, most of
the respondents were certain to make their decision to use food delivery services via

electronic media.

An opinion level the overall importance of marketing mix factors was at the
highest levels. When individual aspects were considered, an aspect with the highest
mean was process, followed by place, physical evidence, product, price, people, and
promotion. The results of analyzing multiple regression equations, marketing mix
factors influencing the decision to order food delivery via electronic media at the
statistical significance level of 0.05, there are 7 aspects, process, promotion, place,
physical evidence, people, product, and price With coefficients of forecast
(R Square = 0.828) Therefore, all independent variables could explain 82.8%

Keywords: Marketing mix, Decision to use food delivery services, Mass Rapid

Transit Authority of Thailand (MRTA)
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