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Abstract

The objective was study of marketing mix’s factors that influencing decision to use airport rail
link of master degree students at Ramkhamhaeng University. The population in this study was
students in master of business administration program at Ramkhamhaeng University. The statistics
for analyze are percentage, mean, standard deviation and Multiple regression analysis by testing
with statistical significance 0.05.

The results showed that (1) personal factors of most of the sample groups were female, age
31-40 years old, working as private company employees, Single and income per month is 10,001-
20,000 baht. (2) Marketing mix factors focusing on the marketing mix in the overall at highest level.
When considered each aspect, it found that the Physical Evidence was at highest level. As for the
aspects that are in the highest level as people, price, product, place and promotion. (3) The result
from multiple regression analysis suggested that the factors of the marketing mix that influencing
decision to use airport rail link of master degree students at Ramkhamhaeng University, at 0.05 level
of statistical significance, were place and process with multiple correlations (R Square = 0.135).
Hence, all independent variables had an effect on the dependent variable by 13.5 percent and there
were place and process that influencing decision to use airport rail link of master degree students at
Ramkhamhaeng University

Keywords: Marketing Mix, Airport Rail Link, Decision to use
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