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ABSTRACT

The study of factors affecting the satisfaction of using services Government Savings
Bank the Crystal branch. The objective was to study marketing mix factors affecting the
satisfaction of using services Government Savings Bank the Crystal Branch. This research is
quantitative research method by using data collection tools, namely questionnaires. The
sample of 385 peoples using simple random sampling and data analysis using statistical
methods with computer software by mean, frequency, percentage, standard deviation and the
analysis of multiple regression.

The results of the research showed that most of the respondents were female aged
between 31-40 years old , single status, have education level bachelor degree and had an
average monthly income less than or equal to 20,000 baht

The results of marketing mix factors affecting the satisfaction of the Government
Savings Bank found that the marketing mix factors at the highest level, namely distribution
channel factors, followed by environment and physical, product and service, personal, service
process, marketing promotion and price respectively.

From the analysis of multiple regression equations, it was found that marketing mix
factors affecting the satisfaction of using the Government Savings Bank, The Crystal Branch.
Significant statistical significance at 0.05 by considering the value of Sig. At the level of 0.000,
there are 4 factors, including the personal factor, distribution channel factors, marketing
promotion and environment and physical factor with R Square equal to 0.505 It can predict

the satisfaction of using the Government Savings Bank the Crystal Branch is 50.5 percent

Keywords: Government Savings Bank, Satisfaction, Marketing Mix Factors
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