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ABSTRACT

Education entitles factors affecting the decision to choose the decoration contractor of
department store, aimed to study marketing mix (7P’s) factors that affect the decision to choose
the contractor for decoration of department store. The research is quantitative research. The
sample group used in this study is executive designer marketing and purchasing, totaling 60
people. Questionnaires were used as a tool for data collection. Frequency, percentage, mean ( X)),
standard deviation (S.D.) and multiple regression analysis were used for statistical analysis.

The results of the research showed that most of the respondents were male with 31
people, aged between 21 — 30 years, single status, and education level of bachelor's degree. They
have been worked as designer for 5 — 10 year with monthly income, approximately 25,001 -
35,000 baht.

The respondent opinions agree that overall marketing mix (7P’s) factors have an impact at
the highest level. Considering aspect level, process aspect is the highest rank, while product,
people, price, place, promotion, and physical are next below, respectively. The respondents
certainly agreed with choosing contractors to decorate department store. In addition, multiple
regression analysis shows that the marketing mix factors have the effects on the decision in order
to choose the decoration contractor of the department store with statistical significance 0.05 (R
Square = 0.480). Therefore, these factors could be used to predict the decision to choose the
decoration contractor of the department about 48 %, and people aspect influences the decision
of choosing the decorating contractors of the department store when considers the significant

value of 0.000.
Keywords : Marketing mix, Decision to choose of decoration contractor, The department store
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