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Abstract

This research is a non-experimental research of objective 1. To study for the decision-making
process in use low-cost airlines in the country of Bangkok people 2.To study for the decision-
making process in service of low-cost airlines in the country of Bangkok people which separate
as demographic and consumer behavior decisions 3. To study marketing mix factors (7P's) that
affect the decision process of the low-cost airline service in the country of Bangkok. In factor of
the sample group used in this research is the users of domestic low- cost airlines of Bangkok
people which is derived from non-probability sampling with sampling random, totaling 400

people.

The results of the research as 1. The results of Analysis on the process of choosing to use the
low-cost airlines in the country of Bangkok Overall, the level of importance is at a high level. 2.
Users of low-cost airlines in the country of Bangkok people who have sex, age, status, education
level, occupation and average monthly income And the frequency of traveling differently Making
the overall decision-making process of using low-cost airline services differently 3. Users of low-
cost airlines in the country of Bangkok people who have different travel purposes making the
overall decision-making process for using low-cost airline services. 4. Marketing mix (7P’s) for
product, price, marketing promotion, people and process in the process affect the decision-
making process of choosing to use low-cost airlines in the country of Bangkok people 5. The
marketing mix (7P’s) on physical characteristics in terms of distribution channels does not affect
the decision-making process of choosing to use low-cost airlines in the country of Bangkok
people.

Keywords: Low cost airline; Decision
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