nszudunsinaulaendndmuaiungesiamda (Facial Skincare)
vasuslnanadelunsunwuvnuas

A decision of consumer to buy facial skincare product in Bangkok area

Hnaasses Bubu
#YNVINTAAN ANTUTINTTING UMINYIAYTIAUK
ASURAYEUUNAIY
Patthamawan Inyim
Email: Patthamawan_at-z@hotmail.com
Faculty of Business Administration Program in Marketing, Ramkhamhaeng University
Corresponding author

UNANED
L Hao

NsAN¥IeATIlIngUszasd 1. LﬁaﬁﬂmﬂizmumaﬁmﬁﬂwﬁaNﬁmﬁmsflﬂﬁaﬁwﬁﬂ (Facial
Skincare) vosfjuslanflendelungaummumuns 2. Wefinwinszurunsiadulatondnfasiiigdanii
(Facial Skincare) vesgjuilaniiondelungammumiuns Suunmutladesuussens 3. iefnwidon
Usraunamanaadifinanszurumsdinaulatondnfasivigeiianii (Facial Skincare) vasiuilandi
anfelunsavmumuns

nausegeiililunisideadsd Ae fuilanfiordelungammamuas $1uam 400 au Tagld
wuvasvaufuiaiesiiolunsifiusiusudeya adadldlunisiesei ldun Afosas Arminud
Anade wagAddenuunnsgIu InsvedeuaLIRg Ui EaBRnIMIAEULUY ttest LUUARRAINL
wUsU5IUNI0AE7 (One-Way ANOVA) minwuauuanse axiluseuiiisuidusieg Ingldisves
LSD uagainnisnnaeenyAu (Multiple Regression)

nansMageUaNNAgIu WU fuilanerdelungavmumiung Asldume fueny fuseiy
nsAn Fuendn wazdumeldfiuandreiu vilvinssuiumsdnaulatiendn fusitigeiian (Facial
Skincare) liunns1eiy uazdadediudszaunianisnain laun drundndue d1usian wagd1uns
duasunisnann dnasenszuiunsdinduladendnfasivnsfianii (Facial Skincare) vosfjuilaai
a1fglunsaunnuviuas wartadediudssaumanisnain laun sureaninisdndmie lifinase
nszuIuNsnAulatendn vyt (Facial Skincare) wasfuilnafiondelunsaummamuas

AEnARY : NsrUINNIRRaula%e; nanduIIUFIRNTN


mailto:Patthamawan_at-z@hotmail.com

ABSTRACT

The objective of this study were 1. To study a decision of consumer to buy facial skincare
product in Bangkok area 2. To study a decision of consumer to buy facial skincare product in
Bangkok area separated by population 3. To study of Marketing mix affecting to buy facial

skincare product in Bangkok area.

The sample group were 400 people of consumer to buy facial skincare in Bangkok area.
The questionnaire was used to be a tool for collecting the data. The data collected were
analyzed by using the percentage, frequency, mean and standard deviation. The hypotheses
were tested by Independent sample(t-test), One-Way ANOVA (F-test), in case of it had statistical
significant different testing a pair of variables by LSD was used to test hypothesis of each pair in

order to see which pair are different and Multiple Regression.

The results of hypothesis testing showed that of consumer to buy facial skincare product
in Bangkok area with population factors include Gender, Age, Education, Occupation and Income
per month were different, making the decision of consumer to buy facial skincare product in
Bangkok area was no different. Moreover, the marketing mix include Product, Price and
Promotion affected to the decision of consumer to buy facial skincare product in Bangkok area,
and the marketing mix by Place was no affected to the decision of consumer to buy facial

skincare product in Bangkok area.

Keywords: A decision of buyer; Facial skincare product
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thgefamii (Facial Skincare) Tnsnwsanlaisinsiu Jsaenndesiunuisevesefivg] nasfe (2553) 1o
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JolAUDLUY
tadea1ulszying

1. fuslnaiendelungaymumuns Afidadesuuszanns laud due fueny susydu
nsfiny Fuendn wazdusield vhlFnszuaunisdaaulatendnfasitngeRave (Facial Skincare)
Tngsalaisnetu fadu fusznaumsiidnswinenansasivigsianti (Facial Skincare) Samaitums
U3N13MITANTIIAUEINUTEANNI9NITNAIN taka AuNEadne A1us1AT AUYeInIINIsTaTIniieg
wazFunsaaRImMInaelitiamanuaneileneuauasfugnABNnTY



13

Javgarulszaun19n1snann

i a

L aundndue dnn1seate wsegUseneun1sindinuiendnduauieaiinii (Facial
Skincare) A138ankUUlANARSUNRTANUMIITANAUANINEY UTEENTAINATIAIINABINTT SIUDN
HanuTnTldunanUaonsie Weollold H1uNInsgIusUTeIRINeIdng

a 2

2. iusIA Unn1snann wsegusenaun1sindmienandaeiun el (Facial Skincare)

9

mseaniuulimmmnganiuAuA NGRS USTINUTIY wagnsdum

3. AMUMSELETINIIAAIA WAN1TRATR nTBKUIENUNTIRTIMUNeNAn Uy U TaHmTN
(Facial Skincare) aseanuuulvindniasiinisdalsluduiiawiesgaiuilan dnsusznduiusas
dolawanuuunasurnasiiieiiauadunidn wieuldemnanistissiunainualaguuuy

Yalauauuzian1sviIvensinaly

1. AsAN¥IAILUTBUY 19z inasionssuIunsAnaulagandnfuanUigeimin (Facial
Skincare) vasguslaanodelunsunnumuas Wy Jadedunginssuguilan Ussinnveswdndoue
viruad Aulinda weinssunsidasude nssudtauusud anuindlunsduen

2. Mmsfinwirsall \Wunsfinvianiznquitegafieglunsamnumuns AIsue1eveuLnaiu
Uszrns ldluns@nunilanaidenvarnvateanngadu wu Amuanguuszynsnitnizianzasly
N3ANE1IRE LDANKIAIAMLLANANVNEIAN ATlley ANARYEIUTEYINTAYINNISANY

LINA1381439

nunws grusadyia. (2560). tedeiiinasentsinduladonanimusiigdamivesiusinalum
NFUNNUNIUAT. NENERTUITMNITINITNGR anvivnsianisdmiunisuduszneunis
ANTUATIAINENSUNTIANITHATLINNTTY, UIneTdewmaluladnssaeunaIsuys

naaen guseu. (2559).msAnuifedeiiamasienisinduladensurzaianirvesnulu
ATUNNUAIUAT. WANGNT UISMTTINAMTNIR, UINedensanm

\ndnua a38us. (2554). M13FeaIMIMITIAIALUYYSAINIST UasAdanelafiliase AImANG
HonTIFUAILATEIF1971910IMELUTUS ETUDE HOUSE vasguilnalutunngamnumniuas.
VANgATUSYIUTMIITIIANMUNAN @1913INNTRRAA, UNINGTUATUATUNTILSA

¥ v, (2557). Sadeiliinasion sidendandnsnmiiaiosdiordntronasuaaesgndrvraiu.
nangnsUsaIUIMsssiauUadin Uudindnendy, 1mingaginuududig

vy viluBunS. (2558). wgAnssunsde/tinSasaersudramnyssmaduluis
AFUNHUNIUATATNFATUTINTTINANMTUNR @191A15IANTTIENINUTENA, UM INe1FY
g3natnding



14

gl §Bunn. (2559). Hadwitinasonisinaulaidondaimiosionsintromssmanguendeures
Unfiny) um1IneIaeysn. viangasuImsssnaumdndin a1wlvInsdnnisgsialaningtdy
NN VYFEARS, UNINYTHYTNN

fgsiaas vidna. (2560). taseiiidvsnanensinauledondnsinusindurhgdomi. vénges

UIMN553NA TUARInende, unIngnaengunm

$unn Bsossuen. (2558). thswiilaninadensinduledondnsiasivnzaiani (Facial Skincare)
sey Counter Brand vasgfuilaniiotrseglumngammuniuns. msduaindass vingms
UIMIgINIumUaidin Anymalsemanswasn1sUnd, U INeausTsumans

s157nE wuudng. (2557). taseilinadenisanauledainsasaersiu Video Online YOI
Seviendungaummamunas. InordnwusudngasUiyan Aaumansuvndadin (Foansinaw),
UMNINYIRYTIUATNAY

Usena 1sanesay. (2559). tadeaauuszaunnsaainiideanonsindulaalnudreminuy
lnaw vosuslaaluwangaunnuniuas. AugINeINITIANTS, nTinerdedaling

Yayien auemes. (2558). Tadeaautszann)saadn n15A1Ie9enIT9uagnINATUAIINGINUAZNIT
susnawAImuansinasensanauladendensutizeiomi nsfuaidasndngns
UIMITINANMTRUNR, NN INGIFENTUNN

foudion auanSuns (2558). n1sAnwmmiemelalunsdoinsesdiorm il usas oy
11971 (First Jobber). M3fuAINBasenanansuImsgsnaumindia anendlvemansuag
MU, WNINYIRESTTUAENS

AnT1 Y. (2558). WodnsIuNITiauaAIINAAITUAE I US I ST AN N TR ALATEIS 1879
919108719 s2inAYe9an 3319 UYaN NN ILA T NENEATUTIN 353NN TR
#19IN5IANTIENINUTEWA, INInendegsnadading

40N AU, (2560). TaseaautsraunnisaaIarensnauladondensutuunanvesinnly
WwengaymEruAs. aardumnalulagnszasundaningunsaianseds

Tafin wsvaiddns. (2559). Haseiilavsnanionisindulodondnsnsigeiaanulamuiees
winarveeninluiygnyunnuniuas vangnsuInsssnaumdudia Jadininelde,
NINYIFEUIUNNIFRAALNDSA

93U IMEINS. (2558). YiAuRduara M Tesiusansut s e udaan veaulay. wingns
INBIAEATUNITUGR @191391015UTNITNITRA0 AT WILTeAIansLayn1sUT,
WNINYIRYTTIUAERS

w1 uasiu. (2557). mslétfadsdussaunsaainlunisindulaidoniowniossonvesusing
lumuyudu. vangasusmsgsnaumUndio AugUIMNSEINY, InTIne1deinsn



