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Abstract

The research aims 1) to explore the avoidance behaviour toward YouTube advertising
among people in Bangkok 2) to investigate the media exposure formats and the advertising
avoidance behaviour classifications on YouTube among people in Bangkok 3) to study the
media exposure forms that influence the advertising avoidance behaviour on YouTube among
people in Bangkok. A sample size of 400 Bangkok residents was initially taken for the research
and analysed. The survey collections are conducted by using questionnaires. The descriptive
statistics used in the research were frequencies, percentile, mean, and standard division. One-
way ANOVA was used to determine statistical significance which will be compared on a double
basis employing LSD technique and multiple regressions if differences are found.

The hypothesis test indicated that the difference in gender, age, occupation, and
education of people in Bangkok would affect the difference in media exposure but would not
impact the advertising avoidance behaviour. The results also showed that there is a
connection between media exposure and advertising avoidance behaviour on YouTube.

Keywords: Media exposure, Advertising avoidance behaviour, People in Bangkok.
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