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ABSTRACT

The objectives of this research were 1) To study the integrated marketing communication
strategy that affects the decision to select a auto loan with Krungsri Auto (Ayutthaya Capital Auto
Lease Public Company Limited) 2) To study the Brand Trust that influences the decision to select
a auto loan with Krungsri Auto (Ayutthaya Capital Auto Lease Public Company Limited) in
Bangkok and perimeter. The sample group is 400 consumers who use the service that has
previously held a Krungsri Auto loan in Bangkok. The study indicated that 1) Most of the
respondents were 31-40 years old with a bachelor's degree. Being a company employee and
having an average monthly income of 15,000 - 25,000 baht. 2) Most respondents give importance
to integrated marketing communication factors. Overall, found that, Is at the highest level and is
most important for advertising. 3) Most respondents have opinions on trust in the brand. Overall,
found that, Is at the highest level and gives the most importance to brand capability. 4) Most
respondents have opinions on brand trust. Overall, found that, Most of the respondents have the
opinion about the credibility of the brand at the highest level and give importance to the Reverse
Mortgage service which has the format that meets the needs of the elderly, which makes them
want to use the service the most. (5) The result of the hypothesis test 1 shows that the integrated
marketing communication strategy in sales by employees has a significant influence on the
decision to choose auto loan with Krungsri Auto in Bangkok, with significant results. Statistics
0.05 6) The result of the hypothesis test 2 shows that trust in brand generosity and brand
reputation, influences the decision to make auto loans with Krungsri Auto in Bangkok.

Differences were statistically significant at 0.05

Keywords: integrated marketing communication strategy, brand trust, decision making, Krungsri

Auto
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