adenl Nammmﬂnfﬂummum Sweat16! ﬂl@ﬁﬂﬂ%l!ﬂﬂﬂﬂﬂ‘ﬂ]ﬂﬂﬂﬁﬂuﬂlﬂ
DIUNNNIUAT

A STUDY OF FACTORS AFFECTING THAI FOLLOWERS' LOYALTY TOWARDS

SWEAT16! IN BANGKOK MOTROPOLITAN AREA

Jd A v

9 =] J [ a
AUt egiou’ auysal Asousnyd tazdsedadas Iawalsza

qQ

3

UNAALD

[

Ao Y A s A = A = ) A al o
M33senseiiinglssasdiiodny (1) tiedAnpIEa 1M lvesngAnssumsitlasy

do nanyaiasdum YAANMINATIAUA LAZAMUANA TUATITUAT Sweat16! taz

a

4 [ o a [ 4 [ 4 a a
©)) Lﬁﬂﬁﬂ‘hﬂﬂ’nuﬁ‘hwu‘ﬁﬂlﬂ\‘]WQ@ﬂﬁiﬂJﬂTﬁLﬂﬂiU’?’f’E} ﬂ?WﬂﬂHﬂ!@]iTﬁuﬁH HazynannIn

1 (2 1

a Y o v A a 9 9 ° = [
mmumﬂUﬂ313Jﬂﬂﬂ111@§1ﬁ1!ﬂ1 Sweat16! 1¥nauA210819911IU 400 AU HANITANHIND I

q

9 [ 1 g A [ = ] o a =)

(1) geaeuuvuaevaiudiulvaiilumaie 01y 20-30 1 Tszaumsanuiegluszauilsyaias
A w A v =X = 119) A 1A ° A Vo ]

ﬂizﬂaum%‘wumiﬂu/uﬂﬁﬂm U LARAYADIADUN NN IDININD 10,000 (2) @@I@‘ULL’UU@T@‘UQ’]N
v = a I~ ] a A o A 1 @ < Y Y 9
ﬁ')uiﬂiyuﬂ?’lllﬂﬂlﬂu@]ﬂWﬂﬂﬂﬁiNﬂ’]ilﬂﬂiﬂﬁﬂflgiui3ﬂﬂu’]ﬂ Lm$L“riu@1’gﬂﬂ1uﬂ1’il,!,ﬁ’3\1ﬁ1ﬂlaya

A Y ' = a I~ [ o o a 9 [ @ <
ll’lﬂ‘lflq@ (3) @ﬂammuﬁenﬂmﬁ’mﬁlwﬂgMﬂ’ﬂimﬂmuﬁamwaﬂymﬁﬂaumagiuimuum UASI Y

1 @ A U (= a <3 1 a
argaruauidsziulaniniiga (4) daounvuaeuniwdiulngiinnuaaiuaoynannIn

@ a

a ] @ [ a A
Gli’lﬁuﬁ}'lﬁgclu5$@ﬂll']ﬂ L!a$L1’Tu@91}'JEJﬂ'1JUﬂaﬂﬂTWﬁTuﬂﬂ?Nﬁ]iﬂi%ﬂJ?ﬂﬂq@ (5) HaMInagoU

3

a

auudAgIui 1 numMsnganssumsilasudelioninanonuinaluas1aua Sweatl6! 98191

v

WodhAyn1eadan 0.000 LAz (6) HAMINATBUANNATIUA 2 NUNMUARHAIATFUMTBNTHaAD

v v o o a

ANUANA 1UATIAUAT Sweatl6! e19TTzAUTBAIAYNNADA A1 0.292 (7) wamsmﬁauﬁwﬁﬁmﬁ 3

v v o w a

W’]J’J1°]Jﬂaﬂﬂ11/‘lﬁi1ﬁu 1d w%wammmmﬂiummum Sweatl6! 9819UTLAVNITIAYNED

g

)
=h.

0.062

mdne: 29loaoa, Anwana luasidud, Sweatl6!, nuaay

o

o w a a oA a Y °
MYUNUD 'E)Q ﬁﬂ‘HWlﬁﬂlﬂﬂTﬂ AUSVINITTIND Iﬂiﬂﬂﬁ Sunday program 3 iuﬁ 11 U¥1INYIYTINAULNN

auysal ﬂ‘%ﬂuiﬂﬂﬂﬁﬂ E]'Imi&ﬂi ﬂT‘riaﬂﬁ@]i ﬂ?ﬂﬂﬁﬂﬁﬂiiﬂi\iﬂﬁwmh UHTINGDYTIWAULHN

ﬂiwﬂﬁﬁi Abdse ’f]ﬁ]ﬁﬂ‘ﬂiuﬂVViﬁﬂg'ﬁi Nwwaﬂqmiﬂﬂmiwmy UHTINOIOT WA N



ABSTRACT

The purpose of this research was (1) to study the behavior of brand image exposure. Personality of
brand and loyalty in the brand Sweatl6! By used a sample group from questionnaire surveys by 400
respondents. The results of the surveys revealed that most respondents were male, aged between 20-30
years, graduated in bachelor’s degree, occupation as students, college students and the average of monthly
income is less than or equal to 10,000 baht. (2) The most respondents have comments about the behavior
of exposure at the high level and agreed with the search information. (3) The most respondents have
comments about the brand image exposure at the high level and agreed with the impression. (4) The most
respondents have comments about the personality of the brand at the high level and agreed with the
personality of sincerity. (5) The hypothesis 1 was the behavior of media exposure influence loyalty in the
brand Sweatl6! By statistical significance 0.000 and (6) the hypothesis 2 was the brand image influence
loyalty in the brand Sweatl6! By a high level statistical significance 0.292 (7) the hypothesis 3 was the
personality of the brand influence loyalty in the brand Sweatl16! By a high level statistical significance

0.062
Keywords: Idol Group, the loyalty in the brand, Sweat16! , Fan club
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