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FACTORS INFLUENCING DECISION TO PURCHASE MOMA'S BUBBLE TEA BAR FOR

PEOPLE IN BANGKO AND METROPOLITAN AREA
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ABSTRACT

The purpose of this research are to study (1) To Study the marketing mix that affects to consumer
buy decision of Moma’s Bubble Tea Bar beverage grand in Bangkok and Metropolitan Area (2) To study
the Brand Equity that affects to consumer buy decision of Moma’s Bubble Tea Bar beverage grand in
Bangkok and Metropolitan Area. The sample group is 400 people who use Moma’s Bubble Tea Bar
beverage grand Moma’s Bubble Tea Bar beverage grand in Bangkok and Metropolitan Area. Most
respondents are female, aged between 21-30 years old and 31-40 years old, graduated with a bachelor's
degree. Have a career as a private company employee and earn about 20,001-30,000 baht per month, most
consumer purchasing behavior analysis showed that the buying frequency was 1-3 times per week. For the
test results, the first issue is the marketing Mixed factor which the customers focus highly was. The
highest average is product, the second issue is the brand equity as a whole at a very high level and brand
association is the most average. The third issue is purchase decision as a whole at a very high level too.
The pricing for one price is very important and the average is the highest. The fourth issue is the
hypothesis test, item 1 is marketing mix factors influencing purchase decision Moma’s Bubble Tea Bar
beverage of the significantly to .01 and .05 respectively and the last issue is the result of the hypothesis
test. 2 is the Brand Equity, influencing the purchase decision Moma’s Bubble Tea Bar because of the

significantly to .01
Keywords: Marketing mix factors, Brand Equity, Purchase Decision, Bubble Tea Bar
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