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ABSTRACT

The purposes of this research were to study (1) The purposes of this research were to study (1)
general conditions of lifestyle factors, satisfaction in service quality and loyalty to beauty clinics of
customers in Bangkok and (2) the relationship between marketing mix factors and satisfaction in service
quality and loyalty to beauty clinics of customers in Bangkok area. The sample consisted of 400 people
who have used the beauty clinics in Bangkok area. The research result found that (1) most respondents
were female, single status, aged between 20-30 years, had a bachelor's degree. Occupation of private
company employees. The average monthly income is more than 20,001-30,000 baht. (2) Respondents
emphasize the importance of Technology Acceptance factors as a whole at a high level, giving
importance to Perceive ease of use. (3) Respondents emphasize the importance of Lifestyle factors as a
whole at a high level, giving importance to activites (4) Respondents emphasize the importance of as a
whole at high level. (5) The hypothesis 1 found that general conditions of lifestyle factors had an
influence on the purchase intention to using QR CODE of officer in Bangkok . (6) The hypothesis 2 found
that technology acceptance has an influence on the purchase intention to using QR CODE of officer in

Bangkok
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