ada '

aundfisinadenisindulaiiendeiioganduvasynains
AU TRULHLAY TUlANTIMNEIUAS
Attitudes towards the Decision to buy housing of
Personnel in the State Audit Office of the Kingdom of Thailand In Bangkok

DTITIU URYFINA
a19IINTURT AMEUTINTIIND UMINENFUTINAILI
H3URAYaUUNAIY

Orawan Boonsrikoon
E-mail: orawan.boonsri123@gmail.com
Faculty of Business Administration Program in Accounting

Ramkhamhaeng University

Corresponding author

UNAnga

msfnuiiiinguszasd Wefnwviruaffisnasomsinauladentefiegedvesyaainsding
mMangRuwuiy Tuwenganmunues Yadelaun Jadednynas Jaduduszaumenisnain Jadenu
aanualvasuIen legldngudieds Ae yransdinaunsnaluwiuAuluuanavmenuas 311
322 au Inglduuvasuauduedesiielunsifusiusndeya addnldlunsinet Wil msuanuaaninud
Yovay Andy wagdnudsauunegiu MmasevauuAguliadfnsmaaounuy ttest wuuad@ag
wlsUTIUnaAgd (One - Way ANOVA) uazaiinnisanasenyans (Multiple Regression Analysis)

NaMFITeNUI1 yransdrdineumsnsatuiuiy Tuwsngammamuas wuin dulugidumemds
foglidiiu 30 U anunnlan dnsfnwseauUiaes dundasgduliRnig Yssaunsadlumsinuly
Wiu 4 ¥ dRwseuuazaAmauwny 21,001 - 25,000 um Jadedmdszaumanisaaialagnmsiu egluseey
aruddnn (X =3.55) defimsansediu nuidwidaiedenniiaafo sudusdadoe (X=3.68)
Hadefrunmdnuaiveadev Tasnmsmegluszduunn (X =3.50) dlefinnsanmete wui msdeadiaede
melutvuanm danadeuniiande (X=3.60) uay madnauladentefiegendovemyamnsdinaums
p3rauwiuAy TumnganmunuasTasamswegluszdutiunans (X =3.36) iefinsansiefiu nuindu
filuademniianfie FumsUssdiumadendeunsie (X =3.40)

NaNSYAABUANNAFIL WUI1 (1) yaansdnaunsmseatusuiu luwsnsammavinuas 75 0y
UsraunmsallumshaiuiasiudounasAneuunusnaty vilinisieduladendofieg erdevesyaains
dinnunsmnaiusuinluesnganmamunsiaenmssaiued slidedfymsadafiszdu 0.05 (2)
Hafoduusraumamsan sundndas fudemnnsdadiming wasdunen fuadenwinduladente
fogordvosypannsdinaunisasaiuusiuiu Tuwanganmmunseg1sioddymeadiaisedu 0.05
waz(3) Uadudunindnualuosusen ﬁwasiamiéfmﬁuiﬁ]Lﬁaﬂs‘ﬁuaﬁagjmﬁwamﬂmﬂiﬁwﬁmmmimmL'Eu
wiufu Tusnganmavinuasegsideddgmeedfisedu 0.05
fdndey: masteauladende, Jedduusraumenisnans


mailto:orawan.boonsri123@gmail.com

Abstract

The purpose of this study is to examine the attitudes towards the decision to buy housing of
Personnel in the State Audit Office of the Kingdom of Thailand In Bangkok factors include Demographic
factors, Marketing Mix factors, Brand Image factors. The 322 sample were drawn from population of
personnel in The State Audit Office of The Kingdom of Thailand in Bangkok. Data were analyzed by using
the frequency, percentage, mean, and standard deviation and collected data from questionnaires with
T-Test, F-Test (One way ANOVA), and Multiple Regression Analysis.

The study indicated that the most personnel in The State Audit Office of The Kingdom of
Thailand in Bangkok of the respondents were female under 30 years old, single, received Bachelor’s
Degree, practitioner level, working experience under 4 years, and received monthly income of 21,001 -
25,000 bath. Marketing mix factors were at high level (X =3.55). When each aspect, it was found that the
aspect has the highest mean was product (X:3.68). Brand Image factors were at high level ()?:3.50).
When each item, it was found that the item has the highest mean was construction completed within
the deadline (X:3.64).The overall personnel in The State Audit Office of The Kingdom of Thailand in
Bangkok decision to buy housing was rated at a medium level ()? =3.36). When each aspect, it was found
that the aspect has the highest mean was evaluation of alternative (X:3.40).

The results of hypothesis test show that (1) the personnel in The State Audit Office of The
Kingdom of Thailand in Bangkok with different Age, working experience and income had different
overall decision to buy housing at statistical significance of 0.05 levels. (2) Marketing mix factors,
product, place and price had effect decision to buy housing of Personnel in the State Audit Office of
the Kingdom of Thailand In Bangkok at statistical significance of 0.05 levels. (3) Brand Image factors had
effect decision to buy housing of Personnel in the State Audit Office of the Kingdom of Thailand In
Bangkok at statistical significance of 0.05 levels.

Keyword: Decision to buy, Marketing mix.
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