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Abstract

The objective of the study were to 1.) to study the decision making process of
customers who buy drinks at All Café in Saraburi province. 2.) to study the decision making
process of customers who buy drinks at All Café in Saraburi province classified by
demographic factors. 3.) to study the marketing mix factors affecting the decision making
process of customers who buy drinks at All Café in Saraburi. The sample group was 387
people of consumers who are in Kaeng Khoi sub-district, Kaeng Khoi district, Saraburi. The
statistics used in the descriptive analysis are frequency, percentage, mean, standard
deviation. The hypothesis tests by Independent Sample (t-test), One-way Anova (F-test), if
difference were found they would be compared in pair using LSD methods and Multiple
Regression Analysis.

The hypothesis test found that demographic factors of the consumer population in
Kaeng Khoi sub-district, Kaeng Khoi district, Saraburi province with different education level,
career, average monthly income has difference in decision making process. The demographic
factors with different gender and age has no difference in decision making process. Moreover,
Marketing mix include product, process, price affect to the decision making process of
customers who buy drinks at All Café in Saraburi province and marketing mix include place,
promotion, people, physical evidence and presentation does not affect to the decision

making process of customers who buy drinks at All Café in Saraburi province.
Keyword: decision process of buy, All Café
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