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Abstract

The objectives of this study were 1) to study brand loyalty in mobile phone product
“IPHONE” of consumers in Bangkok, 2) to study brand loyalty in mobile phone product
“IPHONE” of consumers in Bangkok separated by personal factors and 3) to study marketing
mix and brand equity affecting brand loyalty in mobile phone product “IPHONE” of
consumers in Bangkok.

The sample group was 400 people of consumers in Bangkok. The questionnaire was
used to be a tool for collecting the data. The data collected were analyzed by using the
frequency, percentage, mean and standard deviation. The hypotheses was tested by
Independent Sample (t-test), One-Way ANOVA if it found differences, can be compare by
pairs using the LSD method and Multiple Regression.

The results showed that consumers in Bangkok, who have the different status
occupation and monthly income, have the different brand loyalty in mobile phone product
“IPHONE”. Moreover, marketing mix and brand equity 5 factors affect to brand loyalty in
mobile phone product “IPHONE” of consumers in Bangkok. The most effect is Place,
followed by Brand association, Product, Quality of awareness and Promotion. They can

explained relationship about 62.3 percent.
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