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Abstract

The objectives of this study were 1) study the purchase decision process for
bottled mineral water of consumers in Bangkok area 2) study the purchase decision
process for bottled mineral water of consumers in Bangkok area by personal factors
3)study marketing mix factors affecting to the purchase decision process for bottled
mineral water of consumers in Bangkok area.

The sample group was 400 people of consumers in bangkok. The questionnaire
was used to be a tool for collecting the data. The data collected were analyzed by using
the frequency, percentage, mean and standard deviation. The hypotheses was tested by
Independent Sample (t-test), One-Way ANOVA if it found differences, can be compare by
pairs using the LSD method and Multiple Regression.

The results of hypothesis testing show that consumers of bottled mineral water in
Bangkok area have age, occupation and average monthly income so different that effecting
on the purchase decision process differently and personal factor of consumers in Bangkok
area have gender and education background so different that effecting on the purchase
decision process not different. In addition, Marketing mix factors: product, price and
promotion effecting on the purchase decision process for bottled mineral water of

consumers in Bangkok area.
Keywords: Decision; Bottled Mineral Water
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