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Abstract

A study on factors affecting the user's satisfaction of the credit card Bangkok Bank Case Study of
Bangkok Bank, Silom head Office aims to study the highest customer satisfaction factor in order to amend
and improve the service to customers, credit card holders, Bangkok bank and including the mix Marketing
(7PS) and technological factors, entrepreneurs can take this research to create a service strategy and
marketing mix or competitive advantage to improve and improve the quality of various factors
appropriately. Better coverage and consistent with consumer needs. The group used to study this research
is the Bangkok Bank office for Silom by the information store. Examples of using queries as data sets and

online surveys are available through Google From.

The results of the research have found that the demographic characteristics and user behavior of
the credit card The Bangkok Bank is a female-70 percent, the age of most samples is at the age of 22 — 45

years, with the level of education at a bachelor's degree, which is mainly a Bangkok bank staff. The



average monthly income is 15,000 — 40,000 baht. The credit card used by the sample card is the Visa
Platinum credit card, which is the number of credit cards that are considered to be 2 cards per month is 1.
— 5 times by the activity that the sample has spent on the top 3 cards, the grocery store/supermarket is a
place to shop/restaurant and travel expenses (fuel). The average cost per month spent on most credit cards
is 1,001 — 20,000 baht, with a refund behavior that is based on the most cards, is the minimum payment by

deducting the automatic salary account.

In addition, factors affecting credit card user satisfaction Bangkok Bank has eight factors: an easy
access awareness factor. Channel factors for distribution Process factors Human factors Security factors in

use Factors of marketing and physical characteristics, but excluding service factors, respectively.

Keywords: credit card, Bangkok Bank
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