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THE INFLUENCE OF MARKETING MIX ON

CONSUMER PURCHASING DECISION OF GOLD FUND IN BANGKOK

Chatpimon Kwanthalay chatpimon.k@gmail.com

ABSTRACT

This research had objective to study the influence of marketing mix on consumer
purchasing decision of gold fund in Bangkok. Samples were 400 peoples derived from
proportional stratified random sampling and simple random sampling technique. Employed

statistics included mean, percentage, standard deviation and multiple regression analysis.

The results show that most participants were single female, aged between 30 — 39 years
old, completed an undergraduate study, they were corporate employees with average monthly
income between 30,001 — 50,000 baht. For analysis of marketing mix factor, product and physical
are influence on consumer purchasing decision of gold fund in Bangkok at the statistically
significant level of .05, while price, place, promotion, people and process did not influence on

consumer decision of gold fund in Bangkok at the statistically significant level of .05

Keywords: Gold fund, Marketing mix, Decision making, Asset management
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