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THE FACTORS INFLUENCE THE DECISION TO USE SAVING ACCOUNT

SERVICE OF BANK OF AYUADHA, RAMKHAMHANG UNIVERSITY
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Abstract

This research. The purpose of the bank will be to be aware of the factors that affect the
selection of the bank of Ayudhya's savings deposit. Khet Lat Phrao to bring the results of research
that has been used as analytical data to make decisions in the deployment of the bank's marketing
strategies so that customers can choose to take savings with Bank of Ayudhya. Limited, Khet Lat
Phrao and to be aware of future trends in the demand for deposit savings with banks, so as to
provide guidance on how to improve the products and services of the Bank in order to comply. To
customers ' needs, the results of the research showed that the group of factors that would affect the
choice of bank deposits, including the marketing compound (7Ps) factor, which is the Product
Price of distribution channel (Place) (Physical Evidence) (process) for the promotion of the
human and the physical presentation of the The findings of demographic factors, including
gender, age, health, income, and different professions, will affect the choice of bank deposit
services. The different demographic characteristics affect the choice of a different bank deposit

service.

Keywords: The marketing mix, Saving type deposit, Commercial Bank.
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