nsandulaldusnissurmsnieinsdnm
YDIPNATUIAINTINN IAa(uvvy) drinaulvedau
DECISION MAKING OF CUSTOMER TO USE MOBILE BANKING OF

BANGKOK BANK PUBLIC COMPANY LIMTIED (HEAD OFFICE)

Wnsan Peia
A19INNTRUKAZNITEUIATT AMEUTITTIND WMAETA LM Useinelng

NSURATBUUNAINY

Y

PhutthidaChuaykerd

E-mail:_amphutthida@hotmail.com

Department of Finance and Banking, Faculty of Business Administration,

Ramkhamhaeng University, Thailand.

(%

ASURAYEUUNAIY

UNANED

NBITngUsrasdieAnuin1sandulaldusnissuiasnialnsdnivesgnAsuians

o o

nsanw 3110 () dinnulngday

HaINNTIVE nauiegsdulna duweands ogsznine 31 - 40 U Tszaunisine
USgygy193 o1fnmiinauussnensw/sudne Ineldndeseifoussning 15,001 - 30,000 vmnngy

megelianuddgyivdadediudsraunieniseanegluseauunn Jadeniinauinfedadonu

<

Y8I119N15IATINUIY ATUYABINT AUFIIAROUNIINILAIN AUKERSNN A1un1Tdalasy
nsnan sunszuaunstiuiniswazausian Wulladeduiugaielaeainwanisidenuintady
duana Nuandeiuiinadenisiindulaldusimsmnasmansdivesgnasuiasnsmm 3119

(wyww) drdnaulugdan Fanudn e 918 sEAUNIIANYY 813N wagselamdunaiou 7

o I3 v

wansinefudaasensindulalduinssuiasnalndnnvesgnaisuinsnganm 10 Wniyw)

'
aaa @

darvnaulugdan wanasduegalidedAyneadanszau 0.05 dusutladvdiulszaunis

nsnateafinasenisandulalduinssuiasninsfnivedgnArsuinsnsann 9in (umww)

o

dnaulugdan nuindadeniinanenisdandula lawn Jadediudwandaunienignin anu



NFEUIUNITIAUSNT ATURAAANY AMUNITANLESNNITAAIN LazA1usIAeEstedAgyNIadan
5¥aU 0.05 druladenisnisnanaildiinanenisdnduladenlduinissurarsmisinsdniives

suwiAsngann taunitadesudesmninisdndiviiing wasauyaaing

AEATY : sUIAIMENIANisuIA1INTImMN; N1sRndule



ABSTRACT

This research has the purpose to study on decision making of customer to use

mobile banking of Bangkok Bank Public Company Limited (Head Office).

Most of the respondents are female, age between 31-40 years old and found that
the bachelor degree. Most of them were employees in the private company with the

average monthly income between 15,001 - 30,000 Baht.

In the Fist hypothesis testing, comparison the demographic factors on decision of
customer to use mobile banking, it was found that there was the difference gender, age,

education, career and estimate salary at the statistical significant level of 0.05.

In the Second hypothesis testing, it is found that marketing mix for physical
evidence, process, product, promotion and price have an influence on the decision-
making to used BualuangmBanking application of Bangkok Bank’s customers in Head office

at the statistical significant level of 0.05

Keywords:Mobile Banking of Bangkok Bank; Decision to Used Mobile Banking
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