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Abstract
The purpose of this independent study was to study marketing mixed factors and

technology acceptance factors affecting the products purchasing through online



application of consumers in Bangkok metropolitan region with the hypotheses that
consumers and behaviors of consumers were different, and marketing mixed factors and

technology acceptance factors were different.

A sample was selected from 390 male and female consumers residing in Bangkok
who purchased products through online application by using questionnaires as a research
instrument to collect data. The statistics used were percentage, mean, standard deviation,

t-test and f-test.

From the study, it was found that most consumers were female aged between 26
— 30 years old with Bachelor’s degree and worked in private company with an average
monthly income between 15,000 - 25,000 baht. Most of them used Shopee online
application to buy products 1-2 times per month. The amount of purchase was between
501 - 700 baht for each time. Most popular products purchased through online application
were clothes. Consumers gave importance to the marketing mixed factors and technology
acceptance factors at a high level. The most effective factor was venue followed by

technology acceptance with personal service as the last factor.

The study of personal factor affecting the marketing mixed factors and technology
acceptance factors on purchasing products through online application of consumers in
Bangkok metropolitan region found that the difference in gender and educational levels
had no difference in marketing mixed factors and technology acceptance factors affecting
the products purchasing through online application. However, the difference in age,
occupation and income had difference in marketing mixed factors and technology

acceptance factors affecting the products purchasing through online application.

The study of customer behavior affecting the marketing mixed factors and
technology acceptance factors on purchasing products through online application found
that the difference in applications used for online shopping had no difference in marketing
mixed factors and technology acceptance factors affecting the products purchasing

through online application. While the difference in frequency of purchasing products



through online application, the amount of money purchased each time, and type of
products had difference in marketing mixed factors and technology acceptance factors

affecting the products purchasing through online application.

Keywords: Marketing Mix Factors;Purchasing decisions.
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