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ABSTRACT

The purpose of this independent study was to study factors affecting the decision
to use mobile banking service of population in Bangkok and to study the demographic
factors and the marketing mix which affects other factors affecting the decision to use

mobile banking service of population in Bangkok.

The sample consisted of 330 participants who to use mobile banking service of
population in Bangkok. Descriptive statistics used for data analysis were frequency,
percentage, mean, and standard deviation. According to statistics used for hypothesis
testing, Independent Samples t-test was used to investicate the difference between two

independent groups while One-way ANOVA and Regression, at the 0.05 significant level.

The result of the independent study revealed that the majority of the participants
were female, age under 30 years old, single, the level of education was Bachelor’s Degree.
Beside, most of them were employees with the monthly income approximately between
10,001 to 20,000 Baht. The seven factors of the marketing mix affect the who to use

mobile banking service of population in Bangkok were most level in all aspect. The



marketing mix product, price, place, promotion, people, process and physical affected the

decision to use mobile banking service of population in Bangkok.

Key word : Marketing mix; Decision to use the mobile banking service; mobile banking

service
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