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ABSTRACT

In the Urban Society, people have time limit that make them in hurry manners.
Therefore, eating breakfast is neglected. People choose to drink coffee instead. This issue
resulted in coffee shop in gas station is popular. Especially, Inthanin Coffee is owned by
the giant oil and gas company, Bangchak Plc, and has become the largest coffee retailer in
Thailand in recent years, with over one thousand outlets and an ambitious expansion
program.

This research has purpose to study about what factors that affected on Inthanin
coffee purchase in the Bangkok metropolitan area which made Inthanin coffee has been
accepted from customer broadly. These results may benefit for Inthanin coffee and other
gas station coffee shops to respond to consumer needs.

The research found that the sample of consumers who use the coffee shop. Most
of the Mexican cafes are between the ages of 21-30 years old. Have a career as a private
employee And earn at level 30,001-40,000 baht per month

The result from this study found that 4 factors of the Marketing Mix in this study
affected customer of Inthanin coffee in the Bangkok metropolitan area including product,
price, place & promotion. Demographically, gender, age, education level, employment, and

income had no effect on Inthanin coffee purchase in the Bangkok metropolitan area.
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