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ABSTRACT

This research aims to study on customer satisfaction on buying Tesco Lotus in
Nonthaburi province. Demographic factors such as gender, age, marital status, education,
career and monthly income were also considered. The 7P’s marketing mix such as
product, price, place, promotion, people, process and physical was taken into account.

The questionnaires of 390 samples have been conducted. The statistics used for data



analysis consisted of Frequency, Percentage, Mean, Standard Deviation, Independent
samples t-test, One-way ANOVA, Fisher’s Least Singnificant Difference (LSD) and Multiple

Regression.

Results were that demographic factors such as career and monthly income, the
7P’s marketing mix such as product, place and people were affecting customer satisfaction

on buying Tesco Lotus in Nonthaburi region.

Keywords: satisfaction; customer; buying
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