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ABSTRACT

This research is to evaluate the satisfaction of tenants who use the office
space rental service. Mercury Tower Building to compare satisfaction with the use of office
space Mercury Tower, classified by business segment By research tools Including
questionnaires The statistics used in data analysis are frequency, percentage, mean,
standard deviation. Inferential statistics include One-way ANOVA and Multiple comparisons

using Fisher's Least — Significant Different (LSD)

The respondents were office tenants. Mercury Tower has a total of 86 companies,
most of which are business groups. Is a service business Have investment characteristics
Joint investment with domestic investors. Investment size 3,000,001.00 baht or more.
Business duration 5 - 10 years. Number of personnel 10 - 20 people. Satisfaction of tenants
who use office rental space. The Mercury Tower building is overall at a high level. The
location is the area that the tenants of the office have the highest satisfaction. Followed by
administration As for the tenants, the least satisfaction is the price, when comparing the
tenant satisfaction according to the business segment information. Found that the

satisfaction of tenants using office space Mercury Tower is no different.

Keywords: satisfaction of using the office space
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