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ABSTRACT

The independent study was carried out to investigatethe factors affecting
population’ buying decision goods and services online in KhonKaen province. Objective: To
study the demographic data and factors affecting the decision to buying online goods and

services classified by demographic characteristics.

The results of the research showed that the majority of the population’ in
KhonKaen province were femwale, with the age range between 23-30 years old with a
bachelor's degree education. Having a career as a private company employee with a single
status with an average income of 10,001 - 20,00 baht per month. Factors affecting the
decision to buy online goods and services of the population’ in KhonKaen province overall
at a high level the credibility of the store affects the decision to buying goods and services

online, the highest, followed by the correct and complete product information, affecting



the decision to buy goods and services online, the least is the way of life. Your influence
on the decision to buying goods and services online. because it is convenient and easy with
all aspects having a high level of satisfaction when comparing factors affecting the decision
to buying goods and services online in KhonKaen province overall at a high level the
credibility of the store affects the decision to buy products and services online, the
highest,followed by the correct and complete product information, affecting the decision
to buying goods and services online, the least is the way of life. Your influence on the
decision to buying goods and services online. Because it is convenient and easy with all

aspects having a high level of satisfaction.

Keywords:decisions; online goods and service; population’in KhonKaen Province
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