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ABSTRACT

The objective of this independent study is to observe the buying behavior on facial
tissue of lady consumer in Bangkok and analyze the correlation between the demographic
factors and the buying behavior on facial tissue. The results indicate that most of the
respondents are single with the age of 51 or above, have graduated from Bachelor’s
degree or equivalent, work at their own business with the revenue of 40,001 per month or
above. Facial tissues are bought once a month and with the values of 51-100 Baht.
Supermarket is the main option for respondents to buy the Premium grade facial tissue.

Behavior of buying the same brand of facial tissue for sometimes is also obtained. After



performing analysis, it is observed that the correlation between the demographic factors
and the buying behavior on facial tissue is significant with the level of 0.05.
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