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ABSTRAC

The objectives of this study were: (1) to study household debt from credit card of
working people in Sathorn district, Bangkok (2) to study household debt from credit card
of working people in Sathorn district, Bangkok, classified by factors. demography and
credit card behavior factors (3)to study technology factors and marketing
communications Social and Psychological Factors influencing household debt from
credit cards of working age people in Sathorn area. The samples were collected from
questionnaire of 400 working-age people in Sathorn district, Bangkok for analysis using
descriptive statistics. Both the frequency and percentage values in describing
demographic characteristics. and credit card behavior and using the mean score and
standard deviation in explaining the factors of technology and marketing
communications and social and psychological factors and using inferential statistics,
including: The independent sample T-test was used to test the differences between the
two groups of variables, and the One-Way Analysis of Variance (One-Way ANONVA)
was used to test the differences. If differences were found, the pairs were tested with
LSD statistics and multiple linear regression analysis was used to study the relationship
between dependent variables and independent variables.

The results of the study found that most of the respondents were female. Age
between 30-40 years old with a bachelor's degree, employees of private companies
have income between 15,001-25,000 baht, single status, number of household
members is 2-4 people, own residence, no installment obligations In terms of credit card
usage behavior, it was found that Having 1-3 credit cards, the amount received is more
than 60,000 baht, the number of times used per month is 1-5 times, the amount used per
month is between 1,001-5,000 baht, the amount of repayment per month. Most months,
pay in full according to the amount stated. The current credit card debt burden is less
than 20,000 baht.

The results of hypothesis testing were test 1: Different demographic factors
affect household credit card debt of working age people in Sathorn area. It was found

that sex, age, occupation, income, number of household members and housing

3)



characteristics differences, affect household debt from credit card of working-age
people in Sathorn area. Bangkok different by consisting with the hypothesis.

The second hypothesis test result that different credit card behavior factors
affecting household credit card debt of working people in Sathorn area. Bangkok was
different. It was found that the number of credit cards held amount received number of
times used per month amount used per month, amount of repayment per month were
different, which affects the household debt from credit card of working people in Sathorn
area. Bangkok different by consisting with the hypothesis.

The results of the hypothesis test 3, technology and marketing communication
factors, social and psychological factors. Influence on household debt from credit card
of working people in Sathorn area Bangkok found that technology and Marketing
communication factors affects household debt from credit cards among working age

people in Sathorn area. Bangkok consisting with the hypothesis.

Keywords : credit card behavior, Technology Adoption, Marketing Communications,

Incentives, Household Debt
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