Jadensnaaiilinadanisindulatensljesatvialaiin
Y a 1
vaeuslnalulunyens

MARKETING FACTORS AFFECTING THE PURCHASE OF DONUT BRAND
SEASONING POWDER IN THUNG KHRU DISTRICT
wywa lansa
#1INTNAAN ANTUTVNTTIND UMINYNTYTIUAUK
HSURATEUUNAIY
Pornpimon Jaitong
E-mail: pornpimon.athip@gmail.com
Faculty of Business Administration Program in Marketing, Ramkhamhaeng University
Corresponding author
UNANED

o s

npUszasAiiefiny) Jadunismanadiinasanisinduladenussadviolatinues

1Y

a =
N1338U

1

Auslaaluwnvjeng louwn Jadeaundnsdue Jadeausian Jeadedugeamnienisdndimiie Jade

[

(% |

Aunsdeaiun1Inain n135uinalaym msAumdeya n1sussiduniudennaunisde n1s

Y
(% 1%

dulade wasngRnITUMaINIITE

96

Y
Y a

nauieEns fie gnAnfitensUsssavielatin Tulmsjsag nsammsmuAT naudegsiney
LUUABUNNEILIU 400 A tedesiiefldlunsnunudeyafeuuuasuny dudumsinseside
foyalnglilusunsudniagumeneufinnes merdosay Anade () dudsauuuasgiu (SD)

Namﬁfﬁ’ﬂ‘wudﬂUﬁzmmﬁsﬁamﬂiﬁaﬁﬁdmﬁm Slulfumjmgﬁmauquaaumuﬁgwm
F1uru 400 au drulngilumariediuiu 244 au Andudesas 61.00 fley 21 - 30 T F1uu
221 au Andudoway 55.20 dsvaun1s@nuuSynns $1uau 224 au Anduieeas 56.00 Ho1Tw
Huninauenvusuiy 156 au Aadudosay 38.50 dseldiadesioiiou 10,001 - 30,000 U

17U 186 Au AntTuSesas 46.50



HaNMTI3eNU Yadenisnaniiiinadenisdndulatensusesadvielainvesduslaaluiun

i o & v P A a o 1% 1% Yy oA Y] A
YA IﬂEJ?’J@J@QGLTJi%@ULﬁu@'JEJN']ﬂV]E’jﬂ Wanasauduse WWULLﬁQWUUWW’]UVIQQI‘Uig@‘Ulﬂﬂ‘m?jﬂ

q

8 sutadesian duladendnioe uazsudadedemiansdndming wazsunegluseduuin

o))y

Y]

TUUTYAIUNTENETUNITAAN

o))
D¢

?
an153denudn madadulefiinadenisdonsugesadelatnvesiuilnalunyang

Taesauegluseiuiiusiomniian Weinnsandusiesu udmuinsuiieglussduinniian Ae

frumsinaulate dunginssuniondiniste uasdunsmszmindstaym uazduiloglusedu

1 fio Funsfumdeya Funisussifiumadenneumsde

Fndndny: Tademnann, masindulade, neugssadelniy

ABSTRACT

The research aims to study Marketing factors affecting consumers' decision to
purchase donut brand seasoning products in Thung Khru area are product factors. price
factor Distribution Channel Factors Marketing Promotion Factors perception of the problem
searching for information Evaluating options before purchasing purchase decision and
behavior after purchase

The sample group was the population who bought donut brand seasoning powder
in Thung Khru area. A sample of 400 people who responded to the questionnaire was a
questionnaire. Data analysis was performed using a computer program to find percentage,
mean (X_), standard deviation (SD).

The results showed that the population who bought the donut brand of seasoning
powder In Thung Khru, the survey respondents totaled 400 people, most of them were 244
males, representing 61.00 percent, aged 21-30 years, 221 people, accounting for 55.20%,
with bachelor's degree, 224 people, accounting for percent. 56.00 Occupation is a private
employee of 154 people, representing 38.50%, with an average monthly income of 10,001 -
30,000 baht, 186 people, representing 46.50%.

The results showed that Marketing Factors Affecting Consumers' Decision to Buy
Donut Brand Seasoning Powder in Thung Khru District Overall, it was at the most agreeable
level. When considering each aspect, it was found that the aspect that was at the highest
level was the price factor. Product factor and distribution channel factors And the aspect
that is at a high level is the factor of marketing promotion.

The results showed that Decisions affecting consumers' purchase of donut brand

seasoning powder in Thung Khru District Overall, it was at the most agreeable level. when



considering each aspect It was found that the aspect that was at the highest level was the
purchasing decision. Behavior after purchase and problem awareness And the aspect that is
at a high level is the search for information. Evaluating options before purchasing

Keyword: Marketing Factors, Decision Making, Donut Brand Seasoning Powder
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