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ABSTRACT

Study Subject Marketing Factors Affecting Consumers' Shopping Behavior via Shopee in Bangkok the
objectives of this study were to study the marketing factors affecting the buying behavior of fashion clothing via Shopee
among consumers in Bangkok, namely products, prices, distribution channels. freight forwarding marketing promotion
Classified by personal factors such as gender, age, education level, occupation, average monthly income. The

population of this Vijan event is consumers who buy fashion clothes through Shopee in Bangkok. A sample group of



40 respondents. The instrument used for data collection was a questionnaire. Data analysis was performed using a
computer program to find the percentage, mean ()5, standard deviation (SD).

The results of the research were found: 1) Consumers who answered all surveys were 40 people, most of
them were females, 23 people representing 57.5%, and 17 people representing 42.5%. Most were aged 50 years and
over, number 12. People accounted for 30.0%, followed by 31-40 years of 10 people representing 25.0%, 20-30 years
of 8 people representing 20.0%, 41-50 years of 8 people representing 20.0% and low. Over 20 years, 2 people accounted
for 5.0%, respectively. Most of them had a bachelor's degree, 20 people accounted for 50.0%. followed by 12 people
with a master's degree or higher, accounting for 30.0%, and 8 people with a bachelor's degree, accounting for 20.0%,
respectively. Most of them were civil servants / state enterprise employees, 22 people thought. is 55.0%, followed by
13 private company employees (32.5%), 3 private-business employees (7.5%), and 2 students (5.0%), respectively.
Most of them had incomes of 40,000 baht or more, 11 people accounted for 27.5%, followed by 20,001 - 30,000 baht,
10 people accounted for 25.0%, 30,001 - 40,000 baht, 8 people accounted for 20.0%, 15,000 - 20,000 baht, 6 people
accounted for 15.0% and less than 15,000 baht, 5 people accounted for 12.5%, respectively.

2) Consumer Marketing Factors Affecting Consumers Buying Behavior of Fashion Clothes through Shopee
in Bangkok Overall, it's at a high level. when considering each aspect The aspect that is at a high level is the distribution
channel. freight forwarding in terms of marketing promotion, price, and product, respectively.

3) Shopping behavior of fashion clothes through Shopee of consumers in Bangkok Most of them bought
fashion clothes/teenagers, 19 people accounted for 47.5%, followed by 16 people wearing work clothes, accounting for
40.0%, Other 4 people accounted for 10.0%, pajamas 1 person accounted for 2.5 percent and clothes for small children
/ older children and clothes for the elderly 0 people accounted for the same amount of 0.0 percent, respectively. 17
people dressed, accounting for 42.5%, followed by old things that can't be worn anymore. The number of replacements
was 14 people accounted for 35.0%, the number of important events was 6 people accounted for 15.0% and the purchase
for family or friends 3 people accounted for 7.5 percent, respectively. Most of them bought clothes once a month, 29
people accounted for 72.5%, followed by 2 - 3 weeks, bought one time for 7 people, equivalent to 17.5%, 4 people, or
10.0% once a week. And buy every day 0 people, representing 0.0%, respectively. Most of them have influence in their
own purchasing decisions, 21 people, representing 52.5%. followed by friends / acquaintances and media / advertising
(both online and offline) 6 people representing 15.0%, family / relatives 4 people representing 10.0% and Influencer /
KOL 3 people representing 7.5%, respectively, most of them self-ordered, 32 people, or 80.0%. followed by 5 other
people who bought it again (12.5%), 3 others accounted for 7.5% and looked at how to order from the Internet for 0

people, accounting for 0.0%, respectively, most of them Orders were made through private residences of 32 people,



representing 80.0%, followed by offices / offices of 8 people, accounting for percent. 20.0, 0 people in schools /
colleges, representing 0.0 percent, and 0 people with shop fronts in Shopee, representing 0.0 percent, respectively.

Keywords: Marketing Factors, Fashion Clothing Purchase Behavior, Consumers
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