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Abstract

This research the objective of this study was to study the factors affecting the purchasing decision
of fashion shoes via social media TikTok shop application of working-aged consumers in Bangkok. The
sample group used in the research was a sample of 400 working-age consumers in Bangkok. The tools
used in the research were questionnaires and data were analyzed by statistical methods with the statistical
package program. Using descriptive statistics, the statistical values used were frequency distribution,
percentage, mean and standard deviation. and analyze the data

The results showed that Most of the samples Consumers were female, of 350 people, representing
87.5%, aged 20-29 years, numbering 186 people, representing 46.5%, working as employees of private
companies, numbering 2 5 8 people, representing 6 4 . 5 % , having education level. Bachelor's
degree/postgraduate number of 232 people representing 58.0% with average monthly income 10,001 -
20,000 baht, 182 people, representing 45.5%

The results showed that the opinion level of the marketing mix factor Affects the decision to buy
fashion shoes via social media, online application, TikTok shop of working-age consumers in Bangkok
Metropolitan Region. distribution channel Product It was at the most opinion level and found that the
price aspect was at the very opinion level.

The results showed that the level of opinion of the purchasing decision process fashion shoes via
social media application TikTok shop of consumers working in Bangkok problem perception Alternative
assessment information search purchase decision and behavioral aspects after purchase It's at the very

opinion level.
Keywords: marketing mix, purchase decision
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