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ABSTRACT

The objectives of this research (1) were to study the demographic factors of the mobile
application banking users of the Government Housing Bank (GHB ALL) in Bangkok who had
satisfaction in using the service classified by Demographic factors, gender, age, educational level,
status and average monthly income (2) to study the satisfaction of the marketing mix affecting the
use of Mobile Application Banking services of the Government Housing Bank (GHB ALL) in
Bangkok.(3) To study the relationship between the satisfaction of the marketing mix that affects
the use of the service and the loyalty of the mobile application banking users of the Government
Housing Bank (GHB ALL) in Bangkok, the sample group used in this research. This is 400
entrepreneurs in Bangkok.by using a questionnaire as a tool used to collect data After that, the data
was analyzed with a ready-made computer program. To find statistics such as percentage, mean
and standard deviation. for hypothesis testing The researcher used the statistics of One-Way
ANOVA T-Test and Multiple Linear Regression.

The results showed that Most of the samples were female. in the age range of 31-40 years
old, bachelor's degree, marital status, monthly income 20,001-30,000 baht. From the hypothesis
test, it was found that Population characteristics of service users in Bangkok, gender, age,

education level and different monthly income, there was no difference in the satisfaction of using



the Mobile Application Banking service of the Government Housing Bank (GHB
ALL).Moreover,the marketing mix factors are different. Affects loyalty in using the Mobile
Application Banking service of the Government Housing Bank (GHB ALL)

Keyword: satisfaction and loyalty in using the service; Mobile Application Banking
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