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ABSTRACT

The purpose of this research was to study the Marketing Mix Factors Affecting
Consumer’s Decision-Making On Purchasing Products In Makro Bang Plee In Samut Prakan Province
by using demographic factors such as gender, age, education, occupation, average monthly income, and
marketing mix factors, namely Product Factor, Price Factor, Place, Promotion Factor. The sample
population consisted of 400 people the questionnaire. The instrument used for data collection was a
questionnaire. Data analysis was performed using a computer program to find the percentage, mean

( X ) standard deviation SD . The result of the research found that



(1) The total number of consumers in Samut Prakan Province who answered all surveys
were 400 people, most of them were females of 217 people, representing 54.30percent, males of 174
people, representing 43.50percent, and 9 people, representing 2.30percent. Most of them were old. 25-
35 years, 170 people, representing 42.20, followed by less than 25 years, 105, accounting for
26.30percent, 36-45 years, 90 people, accounting for 22.50percent, 46-55 years, accounting for
7.20percent. and 55 years and over, 6 people accounted for 1.50percent, respectively, most of them
were single, 273 people accounted for 68.30 percent, followed by 116 people, accounting for 29
percent, and 11 people were divorced, accounting for a hundred. 2.80 each, respectively. Most had the
highest education with a bachelor's degree, 225 people, representing 56.30percent, followed by 146
people, accounting for 36.50percent, and a master's degree, 29 people, or 7.0percent.20, respectively,
most of them have occupations, employees of private companies / employees of 163 people,
representing 40.80 percent, followed by private businesses / freelancers / trading 140 people,
representing 35.00 percent, civil servants / state enterprise employees / government employees. of 58
people representing 14.50 percent, students / students of 32 people representing 8.00 percent and other
7 people representing 1.80 percent,respectively. Most of them had average monthly income of not more
than 20,000 baht, 144 people accounted for 36.00 percent, followed by 20,001 - 30,000 baht, 133 people
accounted for 33.30percent, 50,001 baht or more, 65 people accounted for 16.30 percent, 30,001 -
40,000 baht, amounting to 47 people, accounting for 11.80 percent, and 40,001 -50,000 baht, 11people,
accounting for 2.80percent,respectively.

(2) Consumer opinion studies About Marketing Mix Factors Affecting Consumer’s
Decision-Making On Purchasing Products In Makro Bang Plee In Samut Prakan Province. Overall, it's
at a high level. When considering each aspect, it was found that The aspect that is at the highest level

is products, price and distribution channels, respectively, and at a high level is marketing promotion
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