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Abstract

This study aims to examine demosgraphic factors, cosmetic purchasing behavior, and
influencer credibility that affect marketing factors influencing the purchase of cosmetics via the
TikTok application among consumers in Bangkok. The specific objectives of the study are
(1) To investigate the marketing factors influencing the purchase of cosmetics via the TikTok
application among consumers in Bangkok. (2) To analyze the marketing factors influencing the
purchase of cosmetics via the TikTok application among consumers in Bangkok, classified by
demographic characteristics and cosmetic purchasing behavior. (3) To study the influence of
influencer credibility on the marketing factors associated with cosmetic purchases via the TikTok
application among consumers in Bangkok.

The sample group consisted of 410 consumers residing in Bangkok who had previously
purchased cosmetics through the TikTok application. A questionnaire was employed as the data
collection instrument. Descriptive statistics, including frequency, percentage, mean, and standard

deviation, were used to analyze the data. One-way ANOVA was applied to test the research



hypotheses, and multiple regression analysis was utilized to assess the marketing factors
influencing cosmetic purchases through the TikTok application among consumers in Bangkok.
The results of the hypothesis testing indicated that gender and education level were not
significantly related to the marketing factors influencing cosmetic purchases via the TikTok
application among consumers in Bangkok. However, age, occupation, and average monthly
income were found to have significant relationships with the marketing factors. Moreover,
the findings revealed that influencer credibility had a statistically significant impact on the

marketing factors influencing cosmetic purchases through the TikTok application.

Keywords: Marketing factors, TikTok application, influencer credibility, cosmetics
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