nsvvaumsdndulaldusnisluiinuavesussrinsiendelungavmumiung

The Decision-Making Process of Fitness Service Usage among Bangkok Residents.

Yodnd Joanily a1w139In1sInnTs AMEUINISEINT WnTInendesuawn Usemealng
ASURATEUUNAIY
Piyarat Wongpanich

Email : 6614131125@rumail.ru.ac.th

Faculty of Business Administration, Management, Ramkhamhaeng University, Thailand.

Corresponding author

UNANg

[

n1sAnwassiliiingusrasdiiie (1) ieAnwiuSeuiisuladesulssynsmansiunseuiunis

AndulaldusnislusismavesUsensnenfelungannumuns (2) WiefnwingAnssunisidusnis
Hnuaniinananszuiumsdnaulalivsmsluinuavesssvinsiiondulunjamnumiuns (3) wefinw
Jadedinlszaunnseanafiiinasonseuiunisinaulalivinsluilnuaveslssvinsiendelu

NIUNNUNTUAT

nauiegeltlunsiduaselifeussvinsiiendulunsannumuasidvisegtesnii2s U -55 U

S

weldusnisiaa Tneuldetidunisiduieusuna (Quantitative Research) laglduuuanunu
(Questionnaire) LLUUaauiaﬁﬁuLﬂ%‘aaﬁasl,uﬂmﬁmm'm%’aaﬂa af@? Tlun1smseiBanssaun
16uA Frmnud drferay Aads uasAmmudssuuinnsgiu naseuamAgiuienTouieuldaianng
NAFABULUU t-Test Wag One-way ANOVA LLaﬂG{’faaamaaaW‘tq@m (Multiple Regression) Tun153LAsIEH

Jaduiiinadenszuaunsindulalduimsluiinuavesussvinsiendelunsammumiuas


mailto:6614131125@rumail.ru.ac.th

NaNTVABUANLAFIU WUTANLUAnssesilatednyanatidmadionszuumsiadulalduinig
piua FeUsznaumeing 01y an1unw LagszRunsine Sanuusnssiuegiiduddymeadase
nszuaunsimaulaliumsiiniua Jsaenndesiu nquingdnssuguilanues Kotler & Keller (2016) 7
sy Yaduduyana wu e 91y 518la waen1sfiny dnadenisiientdndniaiviseusnistudnun
Aumnenariy

woNINUNATINUIMEANTIUNISIEUINsHRLUaRuNszUIuNsinaulaldusnsTinwa LHu 9080

o

MASUUINIT wae eralunsidenlduinmsiiawa dwadonssuiunisindulaegralitudAy
d0AARRINUKLIAAYDY Fishbein and Ajzen (1975) lunguei) Theory of Reasoned Action (TRA) fisgy

1 NeAnsTUYeUslaAinINanAR ANuAdle lazUsraun sl

1%
Y

anadadunisdaalunisnana J8VENageEn 70983110 MUKERSMIILALAIUTIAY TeaannReaiy

N ufdNUsTaNnIaNIInaIn (Marketing Mix: 4P) 483 McCarthy (1960)

ArdAgy :nszuuNIRnaule, nslauinisilaiua

Abstract

This study aimed to (1) compare demographic factors with the decision-making process for
fitness service usage among residents in Bangkok, (2) examine fitness service usage behaviors
that influence the decision-making process, and (3) investigate marketing mix factors that affect

the decision-making process for fitness service usage among the population in Bangkok.

The sample consisted of individuals aged under 25 to 55 years who reside in Bangkok and have
experience using fitness services. This research employed a quantitative approach using an
online questionnaire for data collection. Descriptive statistics such as frequency, percentage,
mean, and standard deviation were used. Hypotheses were tested using t-test and one-way
ANOVA, and multiple regression analysis was employed to analyze the factors affecting the

decision-making process.



The hypothesis testing revealed that personal factors—gender, age, marital status, and
education level—significantly influenced the decision-making process, aligning with the
consumer behavior theory of Kotler & Keller (2016), which states that personal factors affect
purchasing behavior. Additionally, fitness usage behaviors such as preferred service time and
reasons for service selection significantly influenced decision-making, consistent with Fishbein
and Ajzen's (1975) Theory of Reasoned Action (TRA), which highlights attitude, intention, and

past experience as key drivers of behavior.

Moreover, marketing promotion was found to have the greatest influence on the decision-
making process, followed by product and price, in line with McCarthy’s (1960) Marketing Mix
(4Ps) theory.

Keywords: Decision-making process, Fitness service usage
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