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Abstract

This research aims to study the factors influencing the decision-making process of
master's degree students in choosing educational institutions in Bangkok Metropolitan Area and
its vicinity. The study focuses on personal factors . The sample group consisted of 442 master's
degree students, selected through random sampling using Taro Yamane's formula at a 95%
confidence level and a £5% margin of error. Data were collected through a questionnaire divided
into two parts: Part 1 focused on personal factors, and Part 2 focused on influencing the decision-
making process of master's degree students in choosing educational institutions factors. Data were

analyzed using descriptive statistics and inferential statistics via SPSS.



The findings revealed that certain personal factors significantly influence the decision-making

process, as follows:

- Age affects the decision-making process specifically in terms of educational costs (F =
49.044, p < 0.05). Students aged over 45 are more likely to consider educational costs than

younger students.

- Average monthly income affects the decision-making process specifically in terms of
educational costs (F = 74.384, p < 0.05). Students with an income of less than 20,000 baht are

more likely to consider educational costs than those with an income of over 50,000 baht.

- Occupation type affects the decision-making process specifically in terms of curriculum
and instructional management (F = 2.424, p < 0.05). Students who are government employees or
work in state enterprises tend to prioritize curriculum and instructional management more than

those working in private companies.

- Undergraduate program background affects the decision-making process specifically in
terms of faculty and instructor qualifications (t = -2.321, p < 0.05). Students who graduated from
arts and humanities programs are more likely to consider faculty and instructor qualifications than

those who graduated from science programs.

Regarding influencing the decision-making process of master's degree students in
choosing educational institutions factors, students place high importance on the reputation and
credibility of the institution (Mean = 3.601, S.D. = 1.134), curriculum and instructional
management (Mean = 3.659, S.D. = 1.088), faculty and instructor qualifications (Mean = 3.573,
S.D. =1.192), and information and public relations (Mean = 3.609, S.D. = 1.141). Educational

costs are considered unlikely important (Mean = 2.984, S.D. = 0.643).

Keywords : Personal factors, Institutional reputation, Curriculum and instructional management,

Faculty and instructor qualifications, Educational costs, Information and public relations
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