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Abstract

Research studies on the topic the decision process of choosing to use the fitness
facility of the population in Bangkok This time it was created in order to show more clear
results from data collection and opinions from sample groups. To be a guideline for
development and improvement for business owners or business owners regarding exercise
facilities Or those who are interested to open a business in this field What consumers think

about the decision to use the exercise facility of the population in Bangkok Which is a



sample group in which we conducted a survey and used the results to analyze the data to

get a clear conclusion
Keywords: Choosing to use the fitness facility, fitness center, to exercise
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