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ABSTRACT

The research of The factors affecting the selection of Bualuang M Banking Service of
Bangkok Bank customer Bangchalong Branch, Bangphli, Samut Prakan province. The objective is
to study the factors affecting the selection of Bualuang M Banking Service of Bangkok Bank
customer Bangchalong Branch, Bangphli, Samut Prakan province. The factors of research
included Marketing Mix (4P), Technology acceptance, Attitude. That are classified by Personal
factors were including sex, age, status, education, occupation, salary and The reason for
choosing to use the Bualuang m banking service of Bangkok Bank. The samples used in this
research amount of 400 peoples. The questionnaire was instrument of this research. Data was
analyzed by using SPSS for Social Science Research. The statistics were frequency, percentage,
minimum, maximum, mean and standard deviation.

The results found that 1.) People who have used Bangkok Bank services, Bang
Chalong Branch, Bang Phli District, Samut Prakan Province 400 people. Most are female 253
peoples representing 63.2%. Most aged 21-30 years old 136 peoples representing 34.8%. Most
status single 221 people representing 55.3%. Most are bachelor’s degree level 223 people
representing 55.8%. Most are the private employees 206 people representing 51.5%. Most
have average income per month 10,001-20,000 baht 171 people representing 42.8%. Most of
them have reasons to choose Bualuang m banking services from Bangkok Bank. 24-hour

convenience for using the service 254 people representing 63.5%.



2.) Factors affecting the selection of Bualuang m banking services of Bangkok Bank
customers, Bang Chalong Branch, Bang Phli District, Samut Prakan Province Overall, it is at the

high level, namely technology acceptance, attitude and marketing mix.

Keywords: Factors affecting the selection of Bualuang m banking Service; Bangkok Bank

customer Bangchalong Branch, Bangphli, Samut Prakan Province.
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