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Abstract

The research consists of the following objectives: 1) To survey the opinions of
those working in Bangkok and circumference towards their perception of the service
quality, online news, arranging service promotion activities, and trust and loyalty in using
the E-Banking services of any Thai commercial bank. 2) To analyze the influence of
awareness on the service quality, online news, arranging service promotion activities, and
trust and loyalty in using the E-Banking services of any Thai commercial bank.

The sample group used for this research is defined as those working in Bangkok
and its metropolitan area, who also make use of online media for various activities. This
research made use of questionnaires to collect data, with a total number of 200
respondents. The data was further analyzed using a software package.

The following variables have been computerized using this software package:
frequency, percentage, sample mean (x), and the standard deviation (SD). The hypothesis
test found that the majority (123) of the sample group makes use of the
E-Banking services provided by Krung Thai Bank.

Most respondents encountered issues using E-Banking services, with 136

respondents experiencing system crashes, which accounted for 68% of the issues



encountered. In addition, the majority (143) of those making use of the available E-Banking
services transferred cash, accounting for 71.5% of the used services.

In conclusion, most respondents prefer to continue using E-Banking services in the
future, rather than using the services provided at the bank’s physical counters. Most
respondents indicate feeling satisfied using the E-Banking services and prefer to use these
services more often, while using the services provided at the banking counters less.
Therefore, the recommendation is made to Krung Thai Bank to use the existing and new

E-Banking services that are available.
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