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ABSTRACT

The objective of research is to study perception of product quality, satisfaction in service quality,
acceptance brand value and social values affecting the loyalty in purchase of brand-name cosmetics of working
women in Bangkok and vicinity. Classified by personal factors include : age, marital status, income per month,
year’s experience. The population in this research is on working women in Bangkok and vicinity. The samples
this respondent have 200 people. The instuments used to collect the data were analyzed using computer
programs for percentage frequency values (E) standard deviation (SD).

The research has found 1.) People are the respondents all 200 people. Most were aged 21-29 years
old 81 peoples representing 40.5%. Most are marital single status 108 peoples representing 54%.

Most have average income per month 15,000 — 25,000 85 peoples representing 42.5%. Most were year’s
experience 10 years up 92 peoples representing 46%.

2) Perception of product, quality satisfaction in service quality, acceptance brand value and social
values affecting the loyalty in purchase of brand-name cosmetics of working women in Bangkok and vicinity.
The overall high level. Considering that it was found that the top priority in most of the social values,

acceptance brand value, satisfaction in service quality.



Keywords : Perception of product quality, Satisfaction in service quality, Acceptance brand value, Social

values, the loyalty in purchase of brand-name cosmetics.
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