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ABSTRACT

The purposes of this research were (1) to investigate the satisfaction of people
living in Ratchaburi Province towards goods, channels of distribution, activities for sale
promotion and brand loyalty which affected to ice-cream buying decision produced by
housewife group of processed agricultural products. (2) to analyze the influence of
satisfaction towards goods channels of distribution, activities for sale promotion and brand
loyalty which affected to ice-cream buying decision produced by housewife group of
processed agricultural products. The instrument used for data collection was questionnaire
which was checked by the experts. There were 200 samples living in Ratchaburi Province
selected by using questionnaires. Descriptive statistics consisted of frequency, percentage,
mean and standard deviation and inferential statistics consisted of multiple regression

analysis were used to analyze data. Hypothesis testing was conducted at p = 0.05.

The finding revealed that people living in Ratchaburi Province and having different
education level and monthly incomes had a decision of buying ice-cream produced by
farmers' housewife group differently. The satisfaction towards goods channels of distribution,
activities for sale promotion and brand loyalty affected people’s decision of buying ice-

cream produced by housewife group of processed agricultural products.

Keywords: The decision of buying new brand ice-cream produced by housewife group of

processed agricultural products; People living in Ratchaburi Province
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